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Gynelle Findlay

New Media Communications Visionary

Summary

As a seasoned New Media Consultant, | specialize in web design,
media relations, and communications. With a solid foundation in
political science and television, | bring a unique perspective to

the Public Relations and Communications industry. My expertise
extends to radio, where | craft impactful communication strategies
and leverage media to enhance brand visibility and engagement.

Experience

Caribbean Climate-Smart Accelerator

Digital Impact Strategist
September 2021 - Present (3 years 7 months)

As a Digital Impact Strategist at the Caribbean Climate-Smart Accelerator
since September 2021, | drive the development and implementation of digital
strategies aimed at maximizing environmental and social impact. My role
involves creating and executing innovative digital campaigns to promote
climate-smart initiatives and sustainability efforts across the Caribbean. |
analyze digital trends and data to optimize outreach and engagement, and
collaborate with stakeholders to enhance the visibility and effectiveness of our
climate-focused projects. By leveraging advanced digital tools and strategies, |

work to advance the organization's mission of fostering a sustainable future.

Hybrid eSolutions
New Media Communications Consultant
October 2012 - Present (12 years 6 months)

As a New Media Communications Consultant at Hybrid eSolutions since
October 2012, | oversee the development and maintenance of modern
communication solutions. In this role, | manage a team of developers
responsible for building and maintaining websites, ensuring they meet
client needs and industry standards. | provide freelancers with a centralized
organization for essential services, including marketing, accounting, project

management, and legal support. This setup allows developers to concentrate
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on their core work of creating innovative digital solutions, while | handle the

broader operational and strategic aspects of the business.

PR & Events

New Media Communications Consultant
2012 - 2020 (8 years)

As a New Media Communications Consultant at PR & Events from 2012 to
2020, | provided expert guidance on new media strategies for both public and
private sector campaigns. | was responsible for advising on marketing and
advertising strategies, leveraging digital platforms to enhance brand visibility
and engagement. My role involved developing and executing comprehensive
new media campaigns, crafting compelling content, and optimizing digital
channels to support campaign goals. | collaborated with clients to create
impactful communication strategies, ensuring alignment with their objectives

and effectively reaching target audiences.

Office of the Opposition of Jamaica

New Media Consultant
February 2016 - September 2018 (2 years 8 months)

As a New Media Consultant for the Office of the Opposition of Jamaica
from February 2016 to September 2018, | spearheaded the development
and execution of digital strategies to enhance the office’s online presence
and engagement. My role involved creating and managing content for
various digital platforms, including social media, websites, and online
campaigns. | was responsible for crafting press releases, media kits, and
digital reports that effectively communicated the office’s positions and
initiatives. Additionally, | played a key role in shaping the overall new media
strategy, ensuring alignment with the office’s goals and improving public

outreach and engagement.

Office of the Prime Minister of Jamaica

Website & New Media Manager
September 2014 - February 2016 (1 year 6 months)

As the Website & New Media Manager at the Office of the Prime Minister
of Jamaica from September 2014 to February 2016, | played a pivotal role
in enhancing the government's digital presence and public image. | led

the redevelopment and management of the office's website, ensuring it
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effectively communicated key messages and engaged with the public. My
responsibilities included crafting press releases, press kits, magazines,
reports, and newspaper segments, all aimed at fostering a positive image
and improving public sentiment. Additionally, | developed and implemented
a comprehensive new media strategy and contributed to the creation of
communication strategies for all government ministries, ensuring a cohesive

and effective approach to public communication across the government.

Ministry of Youth & Culture
New Media Communications Consultant
January 2012 - June 2014 (2 years 6 months)

As a New Media Communications Consultant for the Ministry of Youth &
Culture from January 2012 to June 2014, | created and managed the Digital
Jam 2.0 job fair, which aimed to integrate the Jamaican economy with

the digital economy across various skill levels. Additionally, | oversaw the
ministry's communications strategy, including public speaking engagements,
event management, and the management of the ministry's website and social
media channels.

The People's National Party
Communications Officer
2008 - 2013 (5 years)

As a Communications Officer for The People’s National Party from 2008 to
2013, | was the New Media Communications Manager during the successful
General Elections in December 2011 and the Local Government Elections in
March 2012. | developed and executed social media strategies, significantly
enhancing the party’s internal and external communication efforts and public
engagement during these critical electoral periods. My responsibilities included
managing stakeholder communications, overseeing both media and traditional
media relations, designing annual reports, organizing events, and coordinating

volunteers and crowd control.

Freelance

Graphic Designer & Web Developer
2002 - 2011 (9 years)

As a freelance professional, | designed and developed websites, delivering
customized digital solutions to meet diverse client needs. | provided

exceptional customer service, addressing inquiries and resolving issues with
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efficiency. My role also involved executing sales and marketing strategies

to drive business growth and attract new clients. Additionally, | managed
advertising campaigns to optimize visibility and engagement across multiple
platforms. | crafted compelling copy for marketing materials and web content,

effectively enhancing brand messaging.

RJR Communications Group

Graphic Designer/Web Developer
2007 - 2009 (2 years)

Revamped the Multi-Media Jamaica Ltd Group and its subsidiaries' websites,
enhancing the digital presence of a Radio Jamaica Limited wholly owned
subsidiary. This initiative supported the company's mission to deliver
integrated communication and technology solutions to a diverse range of small

to large organizations.

Education

University of Phoenix
Master of Computer Applications (M.C.A.) - (2013 - 2014)

The University of the West Indies

Bachelor of Science, Political Science & Economics - (2002 - 2005)
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